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Social Needs

W
=
3
=
o
£
o
o
@
2
| .
T
W
L
—




)
=
—
&
o
5 =
R
2 o
| -
= =5
O .Plun
2 B3
— o w

/‘lf////////

S



()]
=
1

()]
S 5
= @
° B Z
] %mm
D (e
= D
o e.mm
— Z £ ¢
— < © O
© © & S
i o O C
— 0w w

AN Rw = =

B T SRSSSSSSS
S =



Environmental Needs

Energy
Carbon
Peak Oil
Toxicity




Economic Needs Soft Costs

Capital Cost Staff: recruitment retention

Operational Cost productivity

Maintenance Customer: spend retention
attraction

Brand (corporate responsibility)
Government Incentives (CRC)
Peak Qil

Energy Security

Night time economy
Crime reduction



Social Needs

Visibility

Task Performance
Visual Comfort

Social Communication
Mood and Atmosphere

Health Safety and Well being
Aesthetic



Strategies

Daylight

Technology
Design




Design Strategies

The right Quantity
The right Place
The right Time
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